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Local area SNS and community building in Japan
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Social Networking Services (SNS) have been receagdlyping in popularity in Japan. The most popul&iSSn Japan,
called “mixi”, attracts more than ten million peepSince late 2006, a variety of SNS sites have kmenched all over
Japan and the total number has exceeded more tB80.3At the same time, many local governments laadl
communities have started introducing SNS for conitgusuilding and governance since SNS is expectedromote
social networking and to mobilize social capitatl@ocial interactions among community members. Hewejuestions
about whether local SNS actually meets communitgdaeand whether SNS functions as a better mechafuism
Government-to-Citizen and Citizen-to-Citizen interacti still remain. This paper will analyze data eciéd by a
qualitative research project conducted with loceheéSNS administrators and its users about thetemess of SNS on
community building and will suggest possibilities fntegrated community information portals.
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INTRODUCTION

Although community portal sites, community maililigfs, or community bulletin board services haverbased
for community building purposes in Japan, thesgices have been attracting only hundreds of ressdiem each
local community. Even the “e-community Fujisawahieh is known as the most successful municipal BBS
Japan run by the city of Fujisawa (population 0®800), has attracted nearly 3000 people, only petéent of its
population, and has had 305 accesses per day (ftheSkeering Committee on the Municipal BBS by ttty of
Fujisawa 2007). Soon after the success of Goro#tcelfiro SNS by the city of Yatsushiro (populatidrié0,000),
which attracts more than 3000 people, a Social Ndng Service (SNS) has got a lot of attentioneesglly from
local governments and local communities.

A Social Networking Service (SNS) is defined aseavise that “allow(s) individuals to present thehass,
articulate their social networks, and establisimaintain connections with others” (Ellison et &02) or “a site that
allows users to create individual profiles in hopésnaking contact with other site users that slsarélar interests
or goals” (Hupfer et al. 2007: 9) in the United t8& These definitions are shared by Japaneselbstowever, a
component of functions provided by a SNS in Jagaslightly different from SNS overseas such asridster,
MySpace, or Cyworld.

Today, there are more than three thousand local small-scale SNSs all over Japan provided by local
governments, commercial sector, civic sector, dividuals. Since SNSs are very new, community membgpect
the local area SNS will work for community building

In this paper, a boom of SNS in Japan is descrivetland features of a local area SNS, which isniya
promoted by the government, is discussed next. Bhease of Marugoto Kochi SNS is described andyaadlwith
the data attained by the qualitative research ptoje

SNS BOOM IN JAPAN

Only in the last two years, suddenly SNS has beogang popular Internet service in Japan. Firstriefthistory
of SNS is looked back and special features of JegguSNS are described. Then the impact of SNSpandae
society is discussed to give readers an overvie8NS situation in Japan.
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Brief History of SNS in Japan

In early 2004 two major SNS in Japan, GREE and ,nigd started their services. In the end of 2004 m
became leading service and the number of its usegeeled more than two hundred thousand (Nerai did R
2006: 14-20). In May of 2007, the number of mixersreached more than ten million (mixi, Inc. 208AH SNS
became one of the popular Internet services innlapa

In the statistics of the end of 2006 reported Inyasket research company called Video Researchthigte were
more than eleven million SNS users in Japan atttimat (Video Research Ltd. 2007). The average tiinstay at
SNS site was approximately 2 hours and 30 minutes inonth. 46 percent of users aged from 20 toezsyold
and 14 percent were teenagers. SNS became veriapgpuwice in Japan mainly with young adults.

SNS features in Japan

Since mixi became a leader in Japanese SNS madlnketyay mixi serves became the standard in Japerai N
and RIIM (2006) mention special features of mixclswas (1) non-anonymity, (2) invitation-only mengep, (3)
selecting ranges of personal information disclos@#ereviews and recommendations of books, masid, movies
by users. There are other writings discussed on &d&ires but they listed almost the same feataseabove
(Himanainu, Inc. eds. 2005, Tanaka and Harada 2D&%saki and K’s production 2005, Harada 2006 aHar2007,
Yamasaki 2007). Based of these discussion and aisopato SNS overseas, the author argues speecialrés of
Japanese SNS as follows: (1) real-name registra@®nnvitation-only membership, (3) tracking assdog, (4) less
customizable web design.

Friendster, which was considered the top SNS aniind April 2004, introduced real name sign up thiglhad
a great influence to Japanese SNSs. Today thenamag- registration becomes standard because amafiom of
anonymity is believed to make SNS healthy places @ther special feature is an invitation-only mershg. In
2003 Orkut, a SNS which was launched by Googletestats service with invitation-only. Soon afterkot started,
tens of thousand of Japanese Internet users joineOrkut experience set up a standard of invitatboly
registration in Japanese SNSs.

Introduction of real-name registration and invitationly membership made Japanese SNS safer aadbleeli
online community compared to other anonymous BBfms. Also the system allowed users to selamea of
disclosing their personal information and it maders feel safer. This “sense of safety” might waekl to attract
Internet users especially young adult women.

If a user registers with an SNS, the service oféersser his/her own “Profile” page to show his/pesfile and
blogs, reviews, and a list of “MyFriends”. UsuaBNS users write blogs and give comments on frieblidgjs. Then
friends write comment backs. The exchange of contsnsnthe basic activity in SNS. By doing so, usextend
their communication networks from friends alreadywn to friends of friends, or even to strangers wiave
something in common.

Even if friends did not write comment on one’s hltwe user can know who have visited one’s pageause of
access log called “ashiato” (meaning footprintsjcéss log function is standard in SNSs in JapaardJsan have
salient interaction without exchanging a word.|$tils access log tells users that someone alwagesdor “you”.

Comparing to SNS overseas like MySpace in U.S.ACyworld in Korea, the most of SNSs in Japan ass le
customizable. If a user joins MySpace, he/she eatomize his/her “Profile” page fully to expresetncharacter.
A mixi user writes a blog and its design is alnthst same to all users. It seems that Japanesehasarfound more
fun to have communication with others than selfregpion. Also, to make user interface simple, itmisre
appropriate to cell phone users with a small displa

These features of SNS have impacted in many wayapanese society.

Impact of mixi and SNS

As mixi attracts millions of people, Japanese pedyalve realized that even in the cyberspace thaitevaled to
be believed as the world of high anonymity, a @éaand “real” relationship with others could bernfed and
maintained with social networking services. Witltertain amount of sense of safety and reliabiktyd social
interaction by the exchange of comments, many mgdrs have formed intimate relationships with filgnwith
friends of friends, or even with strangers who hsemething in common.

The exchange of comments, or mutuality betweensuseorks as positive stroke that give people pleasu
Feelings of intimacy will be raised through thickange of positive strokes even by conversatiotis gectronic
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letters (Yamasaki 2007). In the three-level apphaafcattraction by Levinger and Snoek (1972), treneethree level
modes of relationship formation: awareness, suréacgact, and mutuality. At all level modes, realrld proximity
is a crucial factor because nearness will be afletor to get people known each other. Instead rokimity,
Wallace (1999) argues an intersection frequenayrusial for forming friendship relations in the énhet. These
theories of psychology support the result that rfaxims a place for safer and more reliable socgvorks which
even spills over to the real world. The functionSNS to form “real” relationships via cyberspace la#tracted
attention from the field of community building.

LOCAL GOVERNMENT AND SNS

After the success of Gorotto-Yacchiro by the cify Yatsushiro, a SNS was seen as an effective tool f
community building. In this section, how Gorotto€thiro SNS had attained its success is descrilgtd 8econdly
the government views of how local SNS can be usekidiscussed. Then special features of local &&$Probed.

Success of Gorotto-Yacchiro SNS

The city of Yatsushiro is located in Kumamoto Pcéifiee, in the west of the southern island calledisfy,
about 1300km far from the capital city Tokyo. Thiy tias approximately 140,000 residents and 50f@fieholds
(Yatsushiro city 2007). There were two purposes tfe development of a municipal web site by the ot
Yatsushiro. The one was to develop a platform fovision of municipal information. The other wasdevelop a
communication base to support social activitieshia “real” world (Kobayashi 2006). To achieve thege city
noticed the importance of raising page-views ofditgs web.

In 2002, since the number of page-views was fewadministrator decided to refurbish the city’s veite to be
more user-friendly and multi-functional. Still teée could not attract citizens as the city expdie2004, a second
version was decided. The administrator of Gorotexdhiro knew the mixi service at that time and fibuts
usability to activate people to interact via InetrnThen the administrator added a SNS functiothéocity’s portal
site in 2005 and this was the start of Gorotto-Yé&acSNS (Tsukuda 2005, DITP 2006).

Today, with open registrations, Gorotto-YacchiroSSNas attracted more than 3000 registered members a
more than 80 percent of members are local residEi®ji et al. 2007: 182). Gorotto-Yacchiro stikkesns
prosperous and users actively post their own bitges and comments to the others.

Gorotto-Yacchiro SNS has got praise as a succegsfattice by the national government and others.
Nevertheless, criteria for its success were notoalsvbut it seemed to be evaluated according tddlf@ving three
points:

an increase in numbers of members and accessdayer
a raise of interest to citizen participation
mobilization of users to collective actions

Even though a participation rate of Gorotto-Yacshs just 2 percent, the introduction of SNS hasdased the
number of registered users (from 600 to 3000) nilmmber of active users who constantly log in wittliree days
(from 40 to 300), and the number of accesses peffdam 1000 to 8000). The service became “pushiaiduly
displaying municipal announcements on everyonedilprpage and this has been promoting residentstrést to
citizen participation. Networking with local peofddeought about voluntary collective actions in thal world such
as a forming of study groups for community buildisgtting up a “Christmas lights out power saviagjri{g candles
instead)” event, and holding kids’ festivals in #reade. With these developments, Gorotto-YaccBN& has been
known as a pioneer of local governmental SNS.

SNS and local governments

In December 2005, an experimental project on Igmlernmental SNSs funded by the Ministry of Intérna
Affairs and Communications (MIC) was conductedvilo fareas: Chiyoda word of Tokyo Metropolis and ¢hg of
Nagaoka at Niigata Prefecture. This project wasihegith a success of Gorotto-Yacchiro SNS. The psepof the
government funding project was to examine the Uisatand possibility of SNS for citizen participati and
community building as well as an emergency inforarasystem at the time of natural disasters (MIC3)0

Even though the duration of the project was juste§®, a total of more than 1200 monitors were gipdted in
two practices, “Choppy” for Chiyoda word and “Okekiagoka” for the city of Nagaoka. In both SNSsotalt
number of 189 forums were formed. Two local SNSficas were evaluated positively to fulfill thetial purposes
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at a certain levels (MIC 2006). Since the usefidnesSNS was evaluated, MIC has continued supmpttnal
governmental SNSs by introducing new program. IBd&6leven cities joined the program and launched BNSs.
This program continues still in 2007.

Features of a local area SNS

According to Shoiji et al. (2007), a local area Sbl8xpected to function as (1) an activator oflwi# activities
among community members, (2) a bridge for existaogial networks in a local community, and (3) a new
community media (Shoji et al. 2007: 119-125).

Since most users are local residents, there israigability toward members in a local SNS and iif twing safe
conversation among SNS members. A reliable conttersamong members can enhance motivation to form
gathering, or even collective action. In realityjptiof off line gatherings at many local area SNi5dapan can be
observed.

SNS can be based upon local existing social nesvdBl visualizing social networks, a SNS can suppor
recognize one’s each social networks and thisheilp to bridge local social networks for commuratyilding.

A local area SNS can function as a base for colledtnowledge repository because users posting védiety
of local information, their experiences and iddagen local government provides their municipal infation. With
collaboration with local mass media, a local arbs $as an opportunity to be a local information lan to be a
new community media. By being a new community me8MNS can support creating and sharing of locagasaas
well.

With the evaluation from the government fundingalo8NS project and the study by Shoji et al., thther
argues that the basic and unique features of lyeal SNS can be as follows: (1) an open commuaitapace for
“real” local community, (2) a database of localiaboetworks that supports to motivate people faftective action
to improve the environment of local community, €Yepository of collective local information andokviedge.
With consideration of these three aspects for aimlythe case of Marugoto Kochi SNS in Kochi Prefec is
examined in following section.

CASE STUDY: MARUGOTO KOCHI SNS

In June 2007, the author conducted qualitativeareseon Marugoto Kochi SNS including a series téiviews
of an administrator and several active membersa Aampling strategy, firstly active users weredetk based on
login frequency and the number of postings. Themfithese active users, interviewees were sele@sddbon
gender, age, family constitution, and date of tegii®n.

To sample interviewees, the author tries to sedecariety of genders and age groups as well asffereht
stages of life and family constitution. Finally fmlving four Interviewees were selected.

Interviewee A - a male, early 40s, single and fivatone, and joined the service in January 2007.
Interviewee B - a male, late 40s, married and §wvith his wife and has three grown up children Jikie
outside of Kochi, joined in April 2007.

Interviewee C - a female, early 30s, single anithdgj\alone, and joined in November 2006.

Interviewee D - a female, late 30s, married anghdjwvith her husband and her school age child,jaime:d
in April 2007.

They all have common attributes such as being &etiye members, logging in to the service almostrgday,
joining offline meetings, and not knowing each othefore the registration. However they are inadi#ht stages of
their lives and their life styles vary. With regatd confidentiality, at no time was the real iddas of the
Interviewees made known to any party, and any ps®uds were ever used.

Based on the result of the research, the case niddto Kochi SNS is discussed below.

An outline of Marugoto Kochi SNS

Marugoto Kochi SNS was started in November 2006hkyadministrator who used to work as a systemneegi
The aim of the service is to improve community emwiment by empowering locals with social networkifigpe
administrator believes that bridging locals, espicpeople who are hardly known each other in“thal” world, in
the cyberspace may develop collective action taav their local community.
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The system is run on a commercial hosting servitke an application named OpenPNE, open source aodtw
for SNS developed by Japanese software compargdca#tjimaya. Since the service started, the adtranis has
paid all the cost.

Marugoto Kochi SNS had attracted only 18 peoplésrfirst month of service. By June 2007, the numbie
registered member exceeded 260. 74 percent of merabe from Kochi and 65 percent of members livKachi.
64 percent of registered members have at leashoeess of the service in a month. There are mare @00 visits
and 275,000 page-views per month. 83 percent dfszes was done with PC and remaining 17 perceatoafsses
was done via mobile phones. There are 39 variefiésrums. The most popular one is about cuisinth@Kochi
area and the second popular one is a committeefflore gatherings. It can be estimated that alientpercent of
registered members are very active in writing blagd commenting and their age groups are 30s and 40

From the beginning of May 2007, the number of neamhers suddenly increased and the SNS has enjsyed i
prosperous situation. Almost at the same timeaa fiir offline gathering was posted and very adtiigeussion was
pursued. Several active members have obtained thane100 accesses in a day and some members hegb doc
the service intermittently all day long via mobilbones. Since the first offline gathering was cHedeprior to this
second gathering, a second offline gathering ofugato Kochi SNS was held on 26th of May 2007 arftedn
members were participated.

FIGURE 1. A “Profile” page of the author in Marugoto KocBNS
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Subjective perception by users

The author conducted a series of interviews. Wighresult from the qualitative research, how thenma&mbers
perceived Marugoto Kochi SNS is described below.

By having short conversation with strangers, a namehn see if a stranger could be reliable orInt¢rviewee
D mentioned, “I can tell if he or she may be goodharmful by having short conversation at firstd €xamine the
reliability, the active members comment on new mersbblogs as much as possible, was mentioned
Interviewee A. This initial check might lead to neathe SNS reliable and a safe place as a result.

In the Marugoto Kochi SNS, people of diverse atirés and demographic features construct horizoetsvorks
of relationships. All the members who took the ivigwvs mentioned fascinating experiences to megiesme who
they may not have had the opportunity to meeténréal world and creating relations of a more tamial structure.
If there is no such place like the Marugoto KocNiS$ a housewife could never meet a mechanic atexgar, an
insurance salesperson could never meet would-belisgwva dental hygienist could never meet a juhigh student
even if they live in the same Kochi Prefecture.

Since the experience in the SNS has been comfertaidl fun, active members tend to think themsedgdsosts
or hostesses of the place and try to make the SNi® womfortable. Interviewee A made Q&A for begirme
voluntarily. Interviewee B always comments on neenmbers’ blogs and his friends’ in a daytime, Inignee A
takes B’s role at night.

Interviewee B is a good cook at home and he uplpadsos of his dishes almost everyday. His blogphess a
gallery of his foods. In this way, the SNS is acpldor self-expression. Interviewee C also enj@lsexpression in
a different way. She made up an online personasasiactive and attractive woman. She fascinates atlembers
with her charms and she becomes a kind of idoh@ $NS. She really enjoys impression management vet

by

online persona in the SNS. She accesses the SNfhwit mobile phone. Marugoto Kochi SNS is her first

experience with a social networking service. EMeough she still keeps her online images even #fieroffline
meeting, she is starting to adjust her images tiigioser to her real identity.

The administrator of the SNS has a dream of gateshe thousand members at Kochi central park sayed
Although this is just a dream, some members grégthink of doing something that could improve thé&cal
community. Mainly with active members, Marugoto KOSENS has started to cultivate its original cidtof trust,
reciprocity, and attachment feelings to the locahmunity and local places.

ANALYSIS

The author hypothesized above that there are thaisie and unique features of local area SNS. Thedne is
that local SNS can be an open communication sparcérdal” local community. Secondly its databasadtibns
help people for collective action to improve theviesnment of local community. The last is that Ski&h be a
repository of collective local information and knledge. In this section, these hypothetic featuressaamined.

An online social club

Marugoto Kochi SNS functions as an open commurdoaspace for anyone who is interested in KochisFitie
is like an online social club for locals and peoptgo love Kochi. Since the SNS succeeded in crgatinulture of
trust and reciprocity, members enjoy interactinghbim a virtual world and in the real world. Havirgffline
gatherings potentially gives positive empathy amowgnbers and they have been acting more intimabete then.

Interviewee B compares the SNS to a masquerad@ldPenjoy talking with a mask on, hiding their poaral
attributes. Interviewee D mentioned that relatigpshin the SNS were like relations among very imatien
acquaintances but not of friends. Of course, tleene be a chance to develop friendship relation& wther
members in the SNS. Still members don't care ifghgy is in virtual or real, because their relasbip is perceived
as “real”.

Database of local social networks

Succeeding mixi's feature, Marugoto Kochi SNS hasstaof “MyFriends” function. A member can registe
other members to a list of “MyFriends” at its “Fitef page and this visualizes a network of membéiisnds, a
first degree social network of a member. Some mesbecruit their real world friends into the SNSthér
members can know who is whose friend by lookin@rmtintroduction on the member’s “Profile” page. d\lsy
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reading other members’ blogs and their commentsiember can see who has had conversations with whom.
Basically conversations in the SNS are recordedsandd in the SNS database. Members can easilghspastings
that they want to read again.

Inside the service, people can see who is closghtmim and whom they can talk to if they want to lwkh
someone. Especially after the second offline gaigesome members started to go out in a smallgrébis start
of meetings in the real world might be good pro6ffunction that local SNS can support creation ofal”
relationships. To enhance real-world meetings, msmbers started to set up monthly regular offtjatherings.

Repository of local information

On members’ blogs, there are many articles onuestés and foods in Kochi. Many of these articles @osted
with photos. Even though Marugoto Kochi SNS hasnap function, it doesn’t matter to members bec#usg can
search places with Google Map or other Internet sspices. A forum called “Good foods in Kochi” ratsracted
the most members and it has become a main reppfitorestaurants, cafés, bars, and so on in Kaa.

Other than food information, members have postédies on places for fun such as hot springs aadgd for
firefly watching. A hot spring is a major touristtraction for Japanese people in general. Kochide&ral hot
springs and even locals enjoy them. June is tledffiseason and they make fantastic scenery on sumights.
Since the firefly-watching is so popular, membeaséhlately been exchanging information of placedadt.

Added to the information on places, members alst pdicles about local events such as specialtgarocal
shopping arcades and photograph exhibitions at tpadéeries. Some of local community members ax®lved in
some local events and they use the SNS for an aeement of their related local events. There is alforum for
local festival information.

Even though most of members are living in Kochi,am@ knows everything about the area. Still, thentrers
are eager to know about good foods and restaurattactive spots, and interesting festivals inKloehi area. As
Interviewee A said, he wanted to have some plaamhesearch local information which is trustworéimd provided
by local people. The SNS gradually is accumulatowal information and is on the way to be a residgmerated
repository of local information.

CONCLUSION

Marugoto Kochi SNS seems to be becoming a soaidl fr Kochi locals. People enjoy talking with same
from the same prefecture, and even start to us8it& for meeting in the real world. The SNS funasi@as to bond
locals via the Internet and develop their relatiops to become “real”. The local SNS supports auoiesion of
social capital in the local community.

Marugoto Kochi SNS tends to be a place for talklmnlocal Kochi area. In everyday conversation,ppeare
not usually conscious of their hometown. By makifarhi a topic in the SNS, members enjoy talking wltbeir
community and local places that might enhance aeseflocality. This functions to support creatsugial capital
and a sense of locality. This in turn can leadhe tonclusion that the local SNS might cultivatsemse of
community.

The case of Marugoto Kochi SNS showed a possihiftyocal area SNS to cultivate a sense of communit
However, such possibilities cannot be realized giigr a SNS is launched. To show prospective fanstof a local
area SNS depends on leadership and action by merfdrecultivating the culture of a local social lelurhus the
way of managing SNSs should be studied more inld&taaddition, a consideration for a method ofeleping a
local area SNS from a social club for compassioralionships to being a “place” for public paif&tion requires
further study.

Local area SNSs in Japan including Marugoto KodiBSare still at an initial stage of developing. ther
researches and observations are required to setobakarea SNSs really work for the community dinig.

ACKNOWLEDGMENTS

| would like to thank the Marugoto Kochi SNS anaplke who participated in this research project.



Communities and Action: Prato CIRN Conference 2007

REFERENCES

The Department of Information Technology Promo{ibhT P), the Bureau of Administration, Yatsushirdyci
(2006). “Gorotto-Yacchiro: Chiiki SNS to GIS. “ (Guito-Yacchiro: Local area SNS and GIS). Hito to
Kokudo 21, Vol.34 No.6: 67-71.

Ellison, N. B., C. Steinfield, and C. Lampe. (20070he benefits of Facebook “friends:” Social cap@and college
students’ use of online social network sites.” fialnf Computer-Mediated Communication, 12(4)céeti
1. Retrieved on 10 August, 2007, from http://jcmdiana.edu/vol12/issue4/ellison.html.

The Fifth Steering Committee on the Municipal BBSthe city of Fujisawa. (2007). “Fujisawa-shi Shinibenshi
Kaigishitsu Dai 5ki Unei-iinkai Katsudou Houkokushdeiseil7 and 18 nendo”. (The Activity Report on
the Municipal BBS by the city of Fujisawa in theayef 2005 and 2006). Retrieved on 20 June, 200 f
http://www.city.fujisawa.kanagawa.jp/content/000839.pdf.

Harada, K. (2006). “SNS no kiso chishiki. “ (Bakimowledge of SNS). Web Site expert, Vol.7: 24-27.

Harada, K. (2007). Kyodai jinmyaku SNS no chikgfapower of gigantic social network SNS). Tokyo,af$
Newspaper Company.

Hinamainu Inc. eds. (2005). Social Networking Seesi Tokyo, Shoeisha.

Hupfer, R., M. Maxson, and R. Williams. (2007). My#ge For Dummies. Hoboken, NJ: Wiley Publishing, In

Kobayashi, T. (2006). “Gorotto-Yacchiro, Communicatgata GIS”. (Gorotto-Yacchiro: Communication Byp
GIS). Retrieved 20 June, 2007, from http://www.rglitjp/kokudokeikaku/gis/gis-
seminar/17seminar/17kobayashi.pdf.

Levinger, G., and J.D. Snoek. (1972). Attractiomdlationship: A new look at interpersonal attrawtiMorristown,
N. J., General Learning Press.

MIC. (2005). “Chiiki SNS nado wo katsuyo shita &hsyakai heno jyumin sankaku ni kansuru jissh&gik’ (A
press release on the experimental project foretitizarticipation by using local SNS). Retrievedlfe,
2007, from http://www.soumu.go.jp/s-news/2005/0FL. 2 html.

MIC. (2006). “Jyumin Sankaku System riyo no teljikA guide for citizen participation system). Retved on 20
June, 2007, from http://www.soumu.go.jp/denshigitiindex.html.

mixi, Inc. (2007). “mixi”, user su 1000mannin to@. (a press release on May 21st, 2007).” (“mixs’user
exceeds ten million). Retrieved on 20 June, 20@m tttp://press.mixi.co.jp/press_070521.html.

Nerai, T. and Research Institute of Information Airedogy and Management (RIIM), Waseda University. ed
(2006). mixi to daini sedai net kakumei. (mixi ahé second generational Internet revolution). Tekyo
Toyo Keizai Shinposha.

Shoji, M., S. Miura et al. (2007). Chiiki SNS Saizen. (The front line of local area SNS). Tokyo¢iAs

Tanaka, Y. and K. Harada. (2005). Shotaijyo, todoéshitaka? (Did a letter of invitation arrive?pkyo, Discover
21.

Terasaki, M. and K’s production. (2005). SNS wodialt shitte nagaku tanoshimu tameno hon. (A book for
knowing deeply and enjoying long-lasting SNS). TokRRutles.

Tshukuda, H. (2005). “*SNS toha”, “OSS toha” yohiiki community dukuri.”(Ask about local community
building rather than what SNS is or what oss i§SDEC (Local Authorities Systems Development
Center), Vol.35 No.12: 53-57.

Video Research Ltd. (2007). “SNS site and Blog s&ao 2006 nen 1nenkan total no houmonsha ha 27#00ma
cho. “ (A press release about Internet Usage Repo8NSs and Blogs in the year 2006). Retrieved 20
June, 2007, from http://www.videoi.co.jp/releas&@20219.html.

Wallace, P. (1999). The Psychology of the Inter@ambridge, Cambridge University Press.

Yamasaki, H. (2007). mixi de naniga dekirunoka? @flou can do with mixi?). Tokyo, Seishun Shuppansh

Yatsushiro city. (2007). “Jyumin touroku jinko.” ¢gistered resident population). Retrieved on 2@,J2807, from
http://www.city.yatsushiro.kumamoto.jp/ar/articléew.phtml?id=11782.



